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RUROC’S MISSION

To construct the most insane gear to enhance protection in
extreme environments.
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COMPANY PROFILE

Snow, Mountain and Road - Impacts, Optics and Elements. 6 words that will
define the next 20 years of Ruroc!

Over the past 6 years, Ruroc has dominated the full face ski & snowboard
helmet market, with our RG1-X helmet system profitably generating over
£1.45m t/o this year alone.

With over 30,000 helmet systems in circulation, weekly Sky Sports coverage in
the pit lanes of Formula One and a network of over 830,000 fans.

Ruroc are ready to tackle their next market head-on.
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ORIGINS

Action sports aren't for the faint hearted and you've got the opportunity to

join a crew of the most insane riders across the globe. Riding Ruroc means
knowing the value of getting out early to cut the first lines, finishing after dark
to make the most of the days and pushing yourself to do something more than
the next guy.

We built Ruroc because we know what challenges face extreme riders. They
don't stop us doing what we love, they push us to find ways around them.

Our mission is to construct the most insane gear to enhance protection in
extreme environments - and we need your help to make it happen!
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THE VALUEISIN
THE COMMUNITY

Ruroc post. ﬁ Patrick Zeppwalker Zepp » Ruroc ﬁ Olivier Lefranc » Ruroc

Snowboardsisak.hu

ke Like Page

Twoface!

Atéli szezonnak mér vége, a Ruroc sisakok innentdl mér az
autosportban szerepelnek! Te tudtad, hogy kedvenc
snowboardsisakjaink tobbek kozt a Forma1 boxutcajaban dolgoznak
nyéron?

ulat #RedBull #RuRoc Ruroc

See translation

Ruroc post

Evolve Electric Skateboards UK added 3 ks Like Page

new photos.

Check out these gnarly bit of kitl! Evolve Skateboards Carbon GT and
Ruroc Limited Edition Chrome helmets for winners of the Evolve
Skateboards Riders 2016 World Cup! #BecomeLegend #GetEnvolved

‘ Dale Cromwell » Ruroc
d

Best. Ski Helmet. Ever.

Saulius Survila
| @ Norway

Qs

‘ Deus Machina » Ruroc

Cenvinia, Italy.

See translation

ﬂ Martin Rhodes » Ruroc

5000ft over Swindon. For Armed forces day.




FAN FOCUS

Ruroc’s value is in it's community. Our mantra is “fans not customers”. This view
has led us to amass a global network of over 830,000 fans & followers and
establish ourselves as a highly engaged action sports hub.

Fans look to Ruroc for industry news, weather reports and other user
generated content that embodies the lifestyle that we represent.
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Facebook Instagram Email Subscribers

750K + 23K+ 63K +
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FACEBOOK FOLLOWING COMPARISON

Ruroc has forged a highly engaged and interactive social media following larger
than any of our competitors in the helmet market, owing largely to its young,
dynamic and internet sawy in-house staff.

This interactivity has created brand ambassadors worldwide and now just 15%
of our helmet sales come for the United Kingdom, with the USA (an alpine
helmet market worth $112m+ alone) accounting for 60% of all B2C web sales.
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BRAND PILLARS

Action Sports fans ride gear that expresses who they are and what they've
achieved. This understanding led us to establish our 4 core beliefs:

1. Our gear must be unique in its design and like nothing else in its category.
Our gear must have added performance benefits.

Our gear must always be fan & user driven.

5 O

Our gear must make the user believe they can step out of their comfort
zone.

These pillars lead our fan relations, product development and guide the
company as a whole.
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INTELLECTUAL PROPERTY - BRAND ASSETS

British Patent Application No.: 0714586.5 British Patent Application No.: 1519880.7
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FUTURE

Taking on extreme challenges is what we love, and it fuels us. We created the
market for full-face ski helmets, and we dominated it.

An unconventional approach to design, marketing and fan engagement has
seen the Ruroc RG1-X helmet system enhance traditional ski helmet safety,
eradicate goggle fog and prevent overheating. 2015 led to a new market
leading innovation in magnetic lens technology, known only as MaglLoc.

Optical clarity, defense from impacts and protection from the elements are
the 3 essentials for any action sports athlete. These 3 things defined the RG1-X
and our experience in perfecting these guide our vision - Impacts, Optics and
Elements, the core categories that will fall under every new market we take on.
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FUTURE MARKETS - SNOW, MOUNTAIN AND ROAD

* IMPACT

Helmets and Body Armour.

* OPTICS

Goggles and Sunglasses.

* ELEMENTS

Technical Apparel for cold or warm climates.
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FORWARD LOOKING PLAN

The transition to an Action Sports brand is phase one of our aggressive
expansion plan. Our entry to market method is based around bringing a
flagship impact protection item into the market to cause disruption. We will
then innovate and drive our expansion through the categories of Optics &
Elements.

2017 will see us evolve from a Snowsports protection brand into an Action
Sports company with the launch into the Road category specializing in
SuperMoto & Streetfighter style helmets. This evolution increases our brand
presence in the Snow category as the new road-worthy helmets allow us to
cross over into the Snowmobile market.

Within 10 years we will transcend individual sports and become synonymous
with Action Sports as a whole, in the way that only Red Bull, Monster and
Volcom have managed.
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PROFIT

We don't function like other start ups. Ruroc is a profitable business, today!
Our focus is on scaling whilst maintaining profitability.

We're passionate about our products, and we love our fans. That is why we've
reinvested our profit from the 2015/16 season and will be launching the
following product enhancements in September:

XL/XXL sizing - Bigger is always better... And 95% of our returns for refunds are
due to sizing issues so this will eliminate that completely!

Asian Fit helmet and goggles - The Chinese market is growing rapidly with the
2022 Beijing Winter Olympics looming, and our new distribution partner in
Beijing has placed a phenomenal order for our Asian fit gear!

Shockwave Bluetooth Integration - Our new Shockwave Bluetooth kit will give
Ruroc riders access to music whilst they ride!
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PROFIT CONT. s B8 B T OPeR

Easier mask clipping system - Simplicity is key in product design and our A
new spring-loaded clips make the high- impact mask even easier to attach .
and remove. & — 3
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6 YEARS OF GROWTH

TURNOVER (£)
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